JILLIAN MCDONALD

ALIEN TATTOO

This project is part of an ongoing series, collectively titled In the Public Eye. The individual performance-installations are located in the public sphere, in everyday spaces, and necessitate participation of passersby and/or dialogue in unconventional forms of casual exchange.

The artist is interested here in the contained energy of public space, where human transactions are typically predictable and minimal. Indeed an elevator, with its small space and forced (usually unacknowledged) intimacy affords a perfect locale for this intervention. The street and sidewalk, the storefront window, the park, the local paper, elevators, and malls where "time is fast, and space is slow" (Vito Acconci) are the ideal locales for Mcdonald’s dissemination practices. After all, the "street leads to all other streets"  (Constance de Jong), and the prime reason for entering public places is a desire for human interaction: it is this thrust into non-art-specific space and non-ordered systems to which Mcdonald gravitates.

During the past 6 years the artist has been living a dual existence, precariously balancing on the border between the United States and Canada. Her visa status in the former bars her 'residency' status in Canada; her citizenship in the latter prohibits her establishment in the US. Indeed Mcdonald is not alone - the various metropolises are filled with 'strangers in strange land(s)'.

The peculiarly American term 'Alien', denoting persons who hail from foreign lands and who do not abandon allegiance to their 'homelands' is a curious one. This word carries many associations, and strikes a 'foreign' ear as absurd, hostile, even 'alienating'.

The elevator is the locus for unexpected activity. Tattooing is a self-conscious and deliberate means of marking the skin, that porous and fragile wall of security stretched over identity. The fake tattoo as a modern advertising tool leaves little ground left to conquer.  The artist has established an extremely portable tattoo parlour / kiosk using not needles, but rather soap and water, to apply an ‘ALIEN’ brand to elevator passengers according to their taste (as to location on the body). Like the 'alien' status itself, this mark doesn't penetrate and is only temporary. Upon completion of the short activity, the participant will be given a ‘green’ contract card and will be photographed.

Branding here becomes a fun and absurd act. Symbolically, if diverse individuals become one kind - the ‘other’ kind - then there is new grounds for understanding.

For more information on the artist’s work check:

http://rand.pratt.edu/~mcdonald
